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2003 Survey on the Wireless Internet Use

1. Methodology

Fieldwork
Dates

2003. 6. 1 ~ 6. 30

Sample 3,276 individuals

Size
Sample .
Eligibility Mobile phone users over 12 years or older
Samplin Multi-stage stratified sampling based on
Metﬁo dg enumeration districts for Year 2000 Population

and Housing Census

Sampling
Error

+1.71%(at the 95% confidence level)

Data
Collection

Face-to-face interviews

Fieldwork
by

Hankook Research
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2003 Survey on the Wireless Internet Use

2. Mobile
Phone
Usage
1) Number of Hours of Voice Call
O Mobile phone users among the aged 12 or older use the
voice call for 4.1 hours per week.
O Male users(4.2 hours) use the voice call more than
female users(3.9 hours) and the voice call usage is the
heaviest among users in the 20's and 30's.
6 2002.9 ™ 2003.6 50 (unit : hoursiweek)
Voice call use gght | 4142 2430 3_54'2 4AI 4108 3535
(hours per week) P 3L l 2695
2002. 9 : 3.8 hours — | - | I
2003. 6 : 4.1 hours l I
0 1
all male female 12~19 20's 30's 40's 50 or olde
2) SMS Usage(Spam messages excluded)
O Mobile phone users send and receive SMS 46.0 times per
week, up by 4.3 times since September, 2002.
O Female users(57.5 times) send and receive more SMS
than male users(37.4 times).
O Teenagers (202.5 times) and those in the 20's(62.9
times) are the heaviest SMS users.
20 r 0R9 " 2006 (unit : times/week)
225
07 166.8.
150
SMS use
. 100
(times per week) > - b g, B9
2002. 9 : 41.7 g | 417 9601 403 574 43.5- i
2003. 6 : 46.0 ) I‘ Hl H N | ‘12-5 !‘7-“ 8.4%13'9‘ 4578
all male fermale 1219 20's 0's 40's 50 or older
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3. Wireless
Internet
Usage

1) Wireless Internet Usage

(O 36.1% of all mobile phone users have used the wireless
internet at least once in the last 6 months.

O The percentage of wireless Internet users have increased
by 3.8%p from 32.3% in September of 2002.

Wireless Internet Lo
User b 50.0 (unit : %)
Users 12 yrs. or older 36.1

who accessed the 274

32.3
. , 26.0 [ ]
wireless Internet in the -
last 6 months via a - .
mobile phone, PDA or 0.0
other device. 2002.3 2002.9 2003.6

2) Wireless Internet Access Mode

O 97.5% of all wireless Internet users use mobile phone
units to access the wireless Internet, and 9.0% use
PDAs, and 13.8% use notebook or Hand-held PCs.

O The percentage of wireless Internet users via PDAs,
notebook or Hand-held PC's have increased by 4.7%p
and 3.1%p since September, 2002.

2002. 3 m 2002. 9 ™ 2003.6 (unit : %)
1000 L 99.5 99.2 975
' e |
50.0 r
34 43 90 6.3 107 138
0.0 — T
mobile phone PDA (mini-)Notebook/HPC
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3) Wireless Internet Usage by Gender
O The percentage of female wireless Internet users(38.9%)
are higher than male users(34.1%).

O The wireless Internet users have increased by 1.3%p for
male and 7.4%p for female since September, 2002.

2002.3 2002.9 =2003.6 (unit = %)
50
- 341 38.9
26.9 _ : 28.0 31.5
) 1
O L
male female

4) Wireless Internet Usage by Age

O Wireless Internet usage is the highest among the aged
12-19 vyears 0ld(83.5%), followed by 20-29 vyears old
(58.3%), and 30-39 years 0ld(30.9%).

O Wireless Internet usage has increased by 10.0%p among
the aged 12-19 years old and 7.7%p among 40-49
years old and 5.8%p among 20-29 years old.

2002.3 ™ 2002.9 = 2003.6 (unit : %)
100 735835
Ol | 58053
50 T
25.130-9
18.6 4i 984, 159
i 151428
O —
12~19 20's 30's 40's 50 or older
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5) Wireless Internet Usage by Occupation

O Wireless Internet usage is the highest among students
(74.0%) followed by white—collar workers(38.4%) and
professionals and managers(32.8%).

O Wireless Internet usage has increased the most fastest
among housewives(9.5%p), white—collar workers(5.3%p),
professionals and managers(4.7%p) since September,
2002.

100 1 (unit: %)

2002.3 2002.9 = 2003.6
726 74.0

38.4 39.7
8.1 32.8 30,831

24.3 21.5 205 21 54'7
—= 19.2_.‘ 0132158 105 ﬁ m
8 ! 81 |

0 1 1 1 1 1 1 J

professional  white—collar service/ production  housewife student unemployed
/manager sales worker /others

6) Wireless Internet Usage by Education

O Wireless Internet usage is higher among those with more
schooling for the general public, while there is little
difference among high school and college students.

O Students use the wireless Internet more than the general
public and junior high school students are the heaviest
users with 85.5%.

2002.3 20029  =20036 (unit : %)
100
76.9 85.5 6 79.6
74.5 ’ n7
677 70.3
60.8
50 w0p B9
19.1 ono 2718
170 ™
14 35 33 .
0 — \
junior high school high school college or more  junior high school high school college students
graduates or less graduates students students
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7) Wireless Internet Usage by Region

O Wireless Internet usage is the highest in large cities
(37.7%), and the lowest in rural areas (27.7%).

O The regional gap in the wireless Internet usage is about
10%p between large cities and 8.5%p between small and
medium cities and rural areas.

2002.3 ™ 2002.9 = 2003.6 (unit = %)

37.7
330 a0 62

28.9 zasﬁ‘- pap 278 277

.

large cities small and medium cities rural areas

25

8) Wired Internet Usage among Wireless Internet Users

(O 93.8% of all wireless internet users use the wired Internet,
while only 63.8% of wireless Internet non-users use the
wired internet.

= wired Internet usage wired Internet non—usage

wireless Internet users 93.8 6.2

wireless Internet non—
user

63.8 36.2

0% 50% 100%
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4. Wireless
Internet
Use

1) Reasons for Using the Wireless Internet
Patterns

are 'out of curiosity'(36.4%), 'to access

O The three biggest reasons for using the wireless Internet
the

internet

anytime and anywhere'(31.6%) and ‘because my friends

are using it' (9.6%).

O The percentage of users who use the wireless Internet for
business related reasons have increased by 4.2%p since

September, 2002.

» (unit : %9
out of curiosity for the new 40.5
senvice %4
to access the Intenet 3.1
anytime, anywhere 31.6
because of ry friends' using 104
96

because of free access time Z

R 86
) 4.0
fOr DUSINESS i 82
19 Z 20036 2002. 9
others 56 1 J

0 25 50

2) Wireless Internet Access: Frequency

0O 23.2% of users access the wireless Internet 1-2 times
per month, and 22.1% access the wireless Internet less
than once a month while 20.2% use the wireless internet

1-2 times per week.

50.0 r 2002.9 ™ 2003.6 (unit : %)
27.4
25.0 - 20.2 203 232 22.1
. 16.1
10.4 10.6 ! 1.6 184 - -
] |
0.0 ' '

almost 3—4 times per 1-2 times per 3—4 times per 1-2 times per less than once

everyday week week month month per month
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Average wireless
Internet Access
minutes per weekp
2002. 9 : 40.8min.
2003. 6 : 64.2min.

Average wireless
Internet access
minutes per access P
2002. 9 : 7.5 min.
2003. 6 : 8.1 min.

3) Wireless Internet Access: Duration

O Wireless internet users access the service for 1 hour and

4 minutes(64.2 min.) per week.

(O 51.4% of all users access the wireless Internet less than
10 minutes per week, 19.3% use the wireless Internet for
10 to 30 minutes and 11.1% use the service for 30-60

minutes per week.

unit © %
100 ( )
51.4

B |

| 19.3 111 12.3

o — 58 —
0 . .
less than 10 min. 10~80 min. 30~60 min. 60~90 min. more than 90

min.

4) Wireless Internet Access: Duration per access

O Wireless Internet users use the wireless Internet service for

8.1 minutes per access.

(O 37.8% use the service less than 5 minutes per access
and 31.4% use the service 5 to 10 minutes per access.

o
100 (unit : %)
50
378 31.4
. — 185
|| T [ 53 6.8
0
less than 5 5~10 min. 10~20 min. 20~30 min. more than 30

minutes

minutes
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5) Wireless Internet Access: Location

O 37.5% of all wireless Internet users use the service at
home, and 32.4% use the service in transit, 24.7% at
schools or work-places and 3.6% use the service at
public locations.

O Wireless Internet usage at schools, work—-places and
public locations have decreased while the usage at home
and in transit have increased since September, 2002.

50.0 r 2002.9 ™ 2003.6 (unit : %)
32.4 32.4 >0
: 30.0 :
26.9 24.7
250 r
! 9‘9
3.6 08 18
0.0
while walking or  workplace or at home public places others
in transit school

6) Wireless Internet Access: Monthly Charge

O Average monthly charge for the wireless Internet access is
8,043 won, up 764 won since September, 2002.

O Most users spend less than 10,000 won a month for the
wireless Internet use, while 15.7% spend more than
10,000 won for the wireless Internet use.

£ 2002.9 " 2003.6 (unit : %)

average monthly

32.4
charge for wireless 30 27.6 256
Internet usep B 475 18.1 20.8 5
2002. 9 : 7,279won . - -

2003. 6 : 8,043won

O 1
less than 2,000~5,000 5,000~10,000 more than no answer
2,000won 10,000
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7) Most Popular Wireless Internet Contents(multiple choice)

O 'Downloading characters or melodies'(32.8%) is the most
followed

popular

wireless

Internet

contents,

'games'(18.0%) and 'e-mail service'(11.8%).

photos

character/melody/stock 30.

by

(unit = %)

.7
3.8

game

14.6
1.8

eail

GPS/traffic/travel ;5'2

—— 6.3

audiovisual files (——

_— 6.1

4.0
news [re—=

—_— 49

6.3

media/entertainment/sports =

—_— 45

4.1

stock/banking/investment

f— 39

Internet 33
]

shopping/reservations 28

32
L 24

Internet portal sites p=m

chatting/Internet 2.9
. =
community [ 1.8

lottery tickets/discount 2.1
"

coupons L 16

adult/mature =

learning/e-book

205
180

2002.9
= 2003.6

others 1
ﬁ 15
0
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8) Subscriptions of Paid Contents

(O 53.4% of all wireless Internet users have visited a paid
contents subscription sites.

O While there is little difference in the paid contents
subscription between male and female users, 60.9% of
all wireless Internet users in the 30's have subscribed to
paid content, and 54.1% of all users in the 20's and
47.0% of users between 12 and 19 years old have
accessed the paid contents service.

100 2002.9 = 2003.6 (unit : %)
60.9
5341 4o 584 55.353.3 542541
5 | 51 47 0 50.7 5.0
36.8.
O I I 1 1 J
all mele female 12~19 30's 40 or older

9) Wireless Internet Shopping

021.2% of all wireless Internet users have purchased
goods or services over the internet within the last 6
months.

O The percentage of wireless Internet shoppers is the
highest among the 30's(29.1%), followed by the 20's
(18.9%), 40's(18.1%) and those aged 12 to 19(18.0%).

50 r 2002.9 = 2003.6 (unit = %)
33.2 %69 32.6
31.5 30.3 : :
29.1 26.3
M 20.5 : 194180 18.9 18.1
O . I 1 1
all fermale 12~19 20' 30' 40 or older
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10) User Satisfaction with the Wireless Internet

O Overall user satisfaction score among wireless Internet
users is 2.84 on a scale of 1 to 5.

O 'The ease of using a mobile phone unit'(3.15) and 'timely
update of information‘(3.13) had higher satisfaction
scores, while 'expensive service charge'(2.15) scored the
lowest mark.

not satisfied satisfied

H
v

Convenience in 3.15
handling mobile unit :
Timeliness in information updates

LCD screen interface
Diversity in [
information sources Z 3.08

Easy Information search
and menu navigation

Reliability of

Information quality Z
Internet connection 285

Initial connection| 2.78
speed

Data transfer speed

Ease and quickness in 2.52
finding intended sites

2.15

Service charge
for the mobile Internet

Overall satisfaction score: 2.84

rKANIC
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5. Future
Prospects
for the
Wireless
Internet
Usage

don't have a mobile phone that support it

too small LCD and too inconvenient to use

don't have any particular need for it

too expensive service charge

1) Reasons for Not Using the Wireless Internet

O The most commonly cited reasons for not using the
wireless Internet are 'l don't have any particular need for
it'(26.4%), ‘service charge is too high’ (18.8%), and ‘the
wired Internet is all | need’(13.2%).

(unit : %)

26.4

18.8

©w
no

the wired Internet is all | need

©
o

don't know how to use it

©
~

don't know what it is

o
©

too expensive mobile phone

III
o
o

o
)]

N
~

too slow connection speed

too little contents available

others

o [ wrw T
oo

o

25.0 50.0
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2) Prospects for Using the Wireless Internet

(O 38.5% of wireless Internet non-users are willing to use
the service in the future.

O Males(40.3%) are more likely to use the service than
females(35.8%) and about half of non-users in the teens
and 20's are likely to use the service.

80 r (unit : %)

40
18.8
||
| ]
O 1 ]
all male female 12~19 20's 30's 40's 50 or
older

3) Measures for Promoting the Wireless Internet Use
(multiple choice)

O 31.6% of all wireless Internet users cited 'lower service
charge' as the most important factor in promoting future
use of the service, followed by 'faster data transfer
speed’ (21.6%) and ‘more reliable connection’ (12.9%).

(unit : %)
lower the service charge 316

speed up the connection 216

enhance the data

transfer quality 129

easier to use a mobile

phone 16

provide more enjoyable

content/information 93

expend the service 62
areas ’

simplify
registration/subscribtion 32
procedure

permit the use of other
service provider's 34
contents

others | 0.1

rKANIC
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4) Prospects for the WINC Use

(O 36.3% of all mobile phone users are aware of the WINC
(Wireless Internet Numbers for Contents).

0 8.1% of all wireless Internet users have used the WINC
WINC(Wireless service at least once.

Internet Numbers

for Contents) » 2002.9 = 2003.6 (unit : %)

mobile internet 50.0

access code used 36.3

for wireless Internet 250

using keypad 112 .

number combination 0o 25 ‘
mobile phone users who are aware of the wireless Internet users who have used

WINC the WINC

O 33.8% of mobile phone users who never used the WINC
are willing to use the service in the future. Among mobile
phone users who never used the WINC, 57.5% of wireless
Internet users are likely to use it, while only 20.9%
among wireless Internet non—-users are willing to use it.

(unit : %)
100.0

mobile phone

users who never 57.5

used the WING P 500 F 338 -

20.9
1 —
0.0 L I )

all mobile phone users who  wireless Intemet users who  wireless Intemet non—users
never used the WINC never used the WINC
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